Slovensko muzejsko društvo

vabi na

MUZEOFORUM
v ponedeljek, 4. junija 2012 ob 10. uri

v

Slovenski etnografski muzej
Metelkova 2, Ljubljana 

Tema

Vloga muzejev v družbi – več kot vrednota!
Predavala bo
Margriet de Jong 

Nizozemska zveza muzejev, Amsterdam
Muzeoforum vodi

Elizabeta Petruša Štrukelj

Predavanje bo v angleškem jeziku.

VLJUDNO VABLJENI!

PROGRAM
10.00 – 10.45: Margriet de Jong: MUZEJI? VEČ KOT VREDNOTA!
10.50 – 13.00: Delavnice – pet vrednot
13.00 odprti forum in diskusija
Margriet de Jong je diplomirala na Univerzi v Amsterdamu na Nizozemskem in magistrirala s področij Evropskih študij (1992) in Ameriških študij (1994). V letu 2003 je opravila tudi diplomo s področja Muzejskih študij na Reinwardt Akademiji v Amsterdamu.  
Med letoma 1981 in 1988 je živela in delala v zahodnem Berlinu. V 80-ih in 90-ih letih je delala za British Council v Berlinu in Amsterdamu. Od leta 1989 do 2004 je bila tudi politično aktivna v socialno liberalni stranki D66. V omenjenem obdobju je bila deželna svetnica in vodja stranke v provinci Flevoland in kandidatka za predstavnico v Evropskem  Parlamentu. 
Od leta 2001 dela za Nizozemsko muzejsko združenje (Nederlandse Museum Vereniging), kjer je v veliki meri zadolžena za delo na področju mednarodnih povezav in projektov ter opravlja številne funkcije s področja družbenih dejavnosti. V letu 2011 je opravljala pomembno vlogo kot programski vodja projekta “More than Worth it”, kjer je bil osnovni namen pomagati pri prepoznavanju in ozaveščanju pomena in vloge muzejev v sodobni družbi na Nizozemskem.

Strokovne kompetence Margriet de Jong so utemeljene na podlagi njene svetovalne vloge pri strateških politikah načrtovanja.
MUSEUMS? MORE THAN WORTH IT!

A presentation about how we can use, and benefit from, the social values of museums.  

Museums have social significance – we all know that. But if we know that, what do we consciously do with that knowledge?

How do we measure if a museum is performing its duties properly and efficiently? And what is the social value of museums? These are important questions in times when there is a significant focus on responsibility and accountability.

How can we collectively take maximum advantage of the social significance of museums, and what types of partnerships can governments, the private sector and civic organisations enter into with museums? 

Museums play an important cultural role, as they manage our cultural heritage and exhibit it to a wide audience, this is obvious. However, museums are much more than cultural resources that attract large numbers of visitors.  The Netherlands Museums Association commissioned a research project in 2010 on the social significance of museums. This resulted in the identification of five specific social values: the Collection value; the Connecting value; the Educational value; the Experience value and the Economic value .

This presentation aims to highlight: the value of museums as depositories and exhibition areas for collections of which we, as a society, can be proud. Of museums that are also valuable because they attract visitors and tourists, many of whom want to enjoy these collections and learn more about them. Or of museums which connect people in a variety of ways – people who share a common interest and passion, which is a social value in itself. This value is evident every day, in the sense that visiting a museum – alone, with friends, family members or a school class – is also a day out – a day to travel to the city centre, another city or another village and immerse yourself in a collection you are eager to explore. 

Identifying and promoting the public value of museums is a beginning – the next step is for the museum sector, government and the private sector to join forces and invest in the value of museums, in order to capitalise on this value in a modern and innovative way. Partnership is vital to this process. For example, museums can check governmental health or economic policies and see how the can form alliances with the private sector to make a contribution to the aims of these policies. 

Museums are venturing beyond their own gates and are forming alliances with civil organisations that are somehow linked to the five values. This is important, as museums, their buildings, their collections and their resources are at the heart our communities. 

Go out and tell what you are doing in recognisable values. That is what museums need to do.

Is this just another story or does it work? We are going to check it in the workshops that follow the presentation.

DELAVNICE

Prisotni se bodo razdelili v pet skupin ter opravili diskusijo o petih vrednotah ter njihovih vrednostih in možnostih uporabe v slovenskih muzejih ter slovenski družbi. 
Nato bo pet skupin vstopilo v muzejske in galerijske prostore ter opravilo ogled z vidika ene od petih vrednot ter treh različnih skupin deležnikov.

Posamezne skupine bodo pripravile povzetke svojih dognanj in jih plenarno predstavile vsem udeležencem delavnice.

Časovni okvir delavnic:

Pogovori v 5-ih skupinah: 30 minut
Delo v muzejskih prostorih: 45-60 minut

Povzetki in zaključki skupin: 15 minut
Predstavitev dognanj 5-ih skupin: 30 minut
Udeleženci so naprošeni, da s seboj prinesejo fotoaparate ali telefone, s katerimi je mogoče fotografirati.
